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World Marketing Summit Malaysia 2013 Aims to Address UN Millennium

Development Goals

KUALA LUMPUR, Malaysia, July 4, 2013 IPRNewswire-AsiaNet/ -
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World Marketing Summit Malaysia 2013 Aims to Address UN Millennium
Development Goals

KUALA LUMPUR, Malaysia, July 4, 2013 /PRNewswire/ --

In 2010, UN Secretary General Ban Ki-Moon reported that the achievement of the 8 MDGs by the
targeted 2015 was unlikely, noting that a paradigm shift was needed in order to address the 8 global
societal needs, Enter Philip Kotler and his brainchild, World Marketing Summit which aims to leverage
Brand Marketing to cement the relationship between profit and purpose, concurrently elevating
marketing from & corporate tool to 3 social equalizer.

Held in Malaysia this year, the 3-day, dialogue-filled, "think-tank" congregation of minds could
reshape global brand communications and corporate responsibility forever.

W3 Malaysia 2013 targets two goals. It will provide a roadmap on how to meet the 8 UN MDGs,
resulting in a signed declaration charting marketing's role in improving & billion future lives, This is a
gathering and representation of the world's best marketeers, sharing insights and case studies of
how purpose can be injected in to a company's DNA, elevating consumer trust in turn reducing
marketing investment and maintaining the bottom-line.

India is 3 key market in the WMS Malaysia 2013 as World Bank reports that India accounts for one-
third of the world's poorest (400 million) and that 40 percent (217 million) of the world's
malnourished children are in India, For this reason WMS Malaysia 2013 hopes to see greater
participation from Indian companies and marketeers looking to inject social-purpose into their
company's DN, and make a change without hurting their bottom-line.

The Summit, held from September 26th to 30th 2013 at Putrajaya, Malaysia, features a stellar
alliance of thought leaders including Professor Dr. Philip Kotler; Minister Dr. Bernard Kouchner,
Founder of Dactors Without Borders; Professor Dr. Hubert Gjizen, Director of UNESCO Asia & Pacific;
Dr Ashok Kosla, who was Al Gore's mentor and Chairman of the Development Alternatives Group
and "Nobel" prize winner for envirenment; H.E Badria Al Mulla, President of International Emirates
Management for Quality; H.R.H Prince Ali Bin Al-Huseein of Jordan, Chairman of the Dream Asia,
Asian Football Confederation; and Sanjit "Bunker" Roy of Barefoot College working together to
deliver a "Better World Through Marketing".

Due to limited availability, the Summit requires registration at http://wmsmalaysia.org.
Sasha Yap
+603-2287-8689 ext. 206

sasha.yap@edelman.com
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Weorld Marketing Summit Malaysia 2013 Aims to Address UN Millennium
Development Goals

KUALA LUMPUR, Malaysia, July 4, 2013 /PRNewswire/ --

In 2010, UN Secretary General Ban Ki-Moon reported that the achievement of
the 8 MDGs by the targeted 2015 was unlikely, noting that a paradigm shift
was needed in order to address the 8 global societal needs. Enter Philip Kotler
and his brainchild, World Marketing Summit which aims to leverage Brand
Marketing to cement the relationship between profit and purpose,
concurrently elevating marketing from a corporate tool to a social equalizer.

Held in Malaysia this vear, the 3-day, dialogue-filled, "think-tank
congregation of minds could reshape global brand communications and
corporate responsibility forever.

WMS Malaysia 2013 targets two goals. It will provide a roadmap on how to
meet the 8 UN MDGs, resulting in a signed declaration charting marketing’'s
role in improving 8 billion future lives. This is a gathering and representation
of the world's best marketeers, sharing insights and case studies of how
purpose can be injected in to a company's DNA, elevating consumer trust in
turn reducing marketing investment and maintaining the bottom-line.

India is a key market in the WMS Malaysia 2013 as World Bank reports that
India accounts for one-third of the world's poorest (400 million) and that 40
percent (217 million) of the world's malnourished children are in India. For
this reason WMS Malaysia 2013 hopes to see greater participation from Indian
companies and marketeers looking to inject social-purpose into their
company's DNA, and make a change without hurting their bottom-line.
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World Marketing Summit Malaysia 2013 Aims to Address UN Millennium Development Goals

KUALA LUMPUR, Malaysia, July 4, 2013 /PRNewswire/ --

In 2010, UN Secretary General Ban Ki-Moon reported that the achievement of the § MDGs by the targeted
2015 was unlikely, noting that a paradigm shift was needed in order to address the 8 global societal
needs, Enter Philip Kotler and his brainchild, World Marketing Summit which aims to leverage Brand
Marketing to cement the relationship between profit and purpose, concurrently elevating marketing from a
corporate tool to a social equalizer.

Held in Malaysia this year, the 3-day, dialogue-filed, "think-tank" congregation of minds could reshape
global brand communications and corporate responsibility forever.

WMS Malaysia 2013 targets two goals. It will provide a roadmap on how to meet the 8 UN MDGs, resulting
in a signed declaration charting marketing's role in improving 8 billion future lives. This is a gathering and
representation of the world's best marketeers, sharing insights and case studies of how purpose can be
injected in to a company's DNA, elevating consumer trust in turn reducing marketing investment and
maintaining the bottom-line.

India is a key market in the WMS Malaysia 2013 as World Bank reports that India accounts for one-third of
the world's poorest (400 million) and that 40 percent (217 million) of the world's malnourished children are
in India. For this reason WMS Malaysia 2013 hopes to see greater participation from Indian companies and
marketeers looking to inject social-purpose into their company's DNA, and make a change without hurting
their bottom-line.

The Summit, held from September 28th to 30th 2013 at Putrajaya, Malaysia, features a stellar alliance of
thought leaders including Professor Dr. Philip Kotler; Minister Dr. Bernard Kouchner, Founder of Doctors
Without Borders; Professor Dr. Hubert Gjizen, Director of UNESCO Asia & Pacific; Dr Ashok Kosla, who was
Al Gore's mentor and Chairman of the Development Alternatives Group and "Nobel" prize winner for
environment; H.E Badria Al Mulla, President of International Emirates Management for Quality; H.R.H Prince
Ali Bin Al-Huseein of Jordan, Chairman of the Dream Asia, Asian Football Confederation; and Sanjit "Bunker"
Roy of Barefoot College warking together to deliver a "Better World Through Marketing".

Due to limited availability, the Summit requires registration at http://wmsmalaysia.org.

Sasha Yap

+603-2287-8689 ext. 206

sasha.yap@edelman.com

SOURCE World Marketing Summit Malaysia 2013

Copyright 2013 PR Newswire
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World Marketing Summit Malaysia 2013 Aims to Address UN Millennium Development Goals
KUALA LUMPUR, Malaysia, July 4, 2013 IPRNewswire/ —

In 2010, UN Secretary General Ban Ki-Moon reported that the achievement of the & MDGs by the targeted 2015 was
unlikely, noting that a paradigm shift was needed in order to address the 8 global societal needs. Enter Philip Kotler and
his brainchild, World Marketing Summit which aims to leverage Brand Marketing to cement the relationship between
profit and purpose, concurrently elevating marketing from a corporate tool to a social equalizer.

Held in Malaysia this year, the 3-day, dialogue-filled, “think-tank™ congregation of minds could reshape global brand
communications and corporate responsibility forever,

WIS Malaysia 2013 targets two goals. It will provide a roadmap on how to meetthe 8 UN MDGs, resulting in a signed
declaration charting marketing's role in improving 8 billion future lives. This is a gathering and representation ofthe
waorld's best marketeers, sharing insights and case studies of how purpose can be injected in to a company's DNA,
elevating consumer trustin turn reducing marketing investment and maintaining the bottom-line

India iz a key market in the WMS Malaysia 2013 as World Bank reports that India accounts for one-third of the world's
poorest (400 millien) and that 40 percent (217 millien) of the world's malneurished children are in India. For this reason
WIS Malaysia 2013 hopes to see greater participation from Indian companies and marketeers looking to inject social-
purpose into their company's DNA, and make a change without hurting their bottom-line.

The Summit, held from September 26th to 30th 2013 at Putrajaya, Malaysia, features a stellar alliance of thought leaders
including Professor Dr. Philip Kotler, Minister Dr. Bernard Kouchner, Founder of Doctors Without Borders; Professor Dr.
Hubert Gjizen, Director of UNESCO Asia & Pacific; Dr Ashok Kosla, who was Al Gore’s mentor and Chairman ofthe
Development Alternatives Group and "Mabel” prize winner for environment; H.E Badria Al Mulla, President of International
Emirates Management for Quality, H.R.H Prince Ali Bin Al-Huseein of Jordan, Chairman of the Dream Asia, Asian
Football Confederation; and Sanjit "Bunker” Roy of Barefoot College working together to deliver 3 "Better Warld Through
Marketing™.

Due to limited availability, the Summit requires registration at hitp:iwmsmalaysia.org.
SashaYap

+G03-2287-8689 ext. 206

sashayap@edelman.com

SOURCE World Marketing Summit Malaysia 2013
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World Marketing Summit Malaysia 2013 Aims to Address UN Millennium
Development Goals
KUALA LUMPUR, Malaysia. July 4, 2013 /PRMewswire/ -

In 2010. UM Secretary General Ban Ki-Moon reported that the achievement of the 8 MDGs by the
targeted 2015 was unlikely, noting that a paradigm shift was needed in order to address the 8 global
societal needs. Enter Philip Kotler and his brainchild. Waorld Marketing Summit which aims to leverage
Brand Marksting to cement the relationship between profit and purpose. concurrently elevating
marketing from a corporate tool to a social equalizer.

Held in Malaysia this year, the 3-day. dialogue-filled. "think-tank” congregation of minds could reshape
global brand communications and corporate responsibility forever

WMS Malaysia 2013 targets two goals. It will provide a roadmap on how to meet the § UM MDGs.
resulting in a signed declaration charting marketing's role in improving 8 billion future lives. This is a
gathering and representation of the world's best marketeers. sharing insights and case studies of how
purpose can be injected in to a company’s DNA, elevating consumer trust in tumn reducing marketing
investment and maintaining the bottom-ine.

India is a key market in the WIS Malaysia 2013 as World Bank reports that India accounts for one-
third of the world's poorest (400 million) and that 40 percent (217 million) of the world's malnourished
children are in India. For this reason WMS Malaysia 2013 hopes to see greater participation from Indian
companies and marketeers looking to inject social-purpose into their company's DNA. and make a
change without hurting their bottom-line.

The Summit, held from September 28th to 30th 2013 at Putrajaya, Malaysia, features a stellar alliance
of thought leaders including Professor Dr. Philip Kotler; Minister Dr. Bernard Kouchner, Founder of
Doctors Without Borders; Professor Dr. Hubert Gjizen, Director of UNESCO Asia & Pacific: Dr Ashok
Kosla, who was Al Gore's mentor and Chairman of the Development Alternatives Group and "Mobel”
prize winner for environment: H.E Badria Al Mulla, President of International Emirates Management for
Quality; H.R-H Prince Ali Bin Al-Huseein of Jordan, Chairman of the Dream Asia, Asian Football
Confederation; and Sanjit "Bunker” Roy of Barefoot College working together to deliver a "Better World
Through Marketing”.

Due to limited availability, the Summit requires registration at
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World Marketing Summit Malaysia
2013 Aims to Address UN
Millennium Development Goals

KUALA LUMPUR, Malaysia, July 4, 2013 /PRNewswire/ --

In 2010, UN Secretary General Ban Ki-Moon reported that the achievement of
the 8 MDGs by the targeted 2015 was unlikely, noting that a paradigm shift was
needed in order to address the 8 global societal needs. Enter Philip Kotler and
hig brainchild, wWorld Marketing Summit which aims to leverage Brand Marketing
to cement the relationship between profit and purpose, concurrently elevating
marketing from a corporate tool to a social equalizer.

Held in Malaysia this year, the 3-day, dialogue-filled, "think-tank" congregaticn
of minds could reshape global brand communications and corporate
responsibility forever.

WMS Malaysia 2013 targets two goals. It will provide a roadmap on how to meet
the 8 UN MDGs, resulting in a signed declaration charting marketing's role in
improwing & billion future lives. This is a gathering and representation of the
world's best marketeers, sharing insights and case studies of how purpose can
be injected in to a company's DNA, elevating consumer trust in turn reducing
marketing investment and maintaining the bottom-line.

India is @ key market in the WMS Malaysia 2013 as World Bank reports that
India accounts for one-third of the world's poorest (400 millien) and that 40
percent (217 million) of the world's malnourizhed children are in India. For this
reason WMS Malaysia 2013 hopes to see greater participation from Indian
coempanies and marketeers looking to inject social-purpose into their company's
DMA, and make a change without hurting their bottom-line.

The Summit, held from September 28th to 30th 2013 at Putrajaya, Malaysia,
features a =stellar alliance of thought leaders including Profes=or Dr. Fhilip
Kotler; Minister Dr. Bernard Kouchner, Founder of Doctors Without Borders;
Professor Dr. Hubert Gjizen, Director of UNESCO Asia & Pacific; Dr Ashok Kosla,
who was &l Gore's mentor and Chairman of the Development Alternatives
Group and "Mobel” prize winner for environment; H.E Badria Al Mulla, President
of International Emirates Management for Quality; H.R.H Prince Ali Bin Al-
Huseein of Jordan, Chairman of the Dream Asia, Asian Football Confederation;
and Sanjit "Bunker" Roy of Barefoot College working together to deliver a
"Better World Through Marketing".

Due to limited availability, the Summit requires registration at
http://wmsmalaysia.org.

Sasha Yap

+603-2237-8689 ext. 206
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World Marketing Summit Malaysia 2013 Aims to Address UN Millennium
Development Goals

KUALA LUMPUR, Malaysia, July 4, 2013 /PRNewswire/ --

In 2010, UN Secretary General Ban Ki-Moaon reported that the achisvement of the 8 MDGs by the
targeted 2015 was unlikely, noting that a paradigm shift was needed in order to address the 8 global
societal needs. Enter Philip Keotler and his brainchild, World Marketing Summit which aims to leverage
Brand Marketing to cement the relationship between profit and purpese, concurrently elevating
marketing from a corporate tool to a social equalizer.

Held in Malaysia this year, the 3-day, dialogue-filled, "think-tank" congregation of minds could
reshape global brand communications and corporate responsibility forever.

WMS Malaysia 2013 targets two goals. It will provide a roadmap on how to meet the & UN MDGs,
resulting in & signed declaration charting marketing's role in improving & billion future lives. This iz a
gathering and representation of the world's best marketeers, sharing insights and casze studies of how
purpose can be injected in to a company's DNA, elevating consumer trust in turn reducing marketing
investment and maintaining the bottom-line.

India is a key market in the WMS Malaysia 2013 as World Bank reports that India accounts for one-
third of the world's poorest (400 million) and that 40 percent (217 million) of the world's
malnourizhed children are in India. For this reason WMS Malaysia 2013 hopes to see greater
participation from Indian companies and marketeers looking to inject social-purpose into their
company's DNA, and make a change without hurting their bottom-line.

The Summit, held from September 28th to 30th 2013 at Putrajaya, Malaysia, features a stellar
alliance of thought leaders including Professor Dr. Philip Kotler; Minister Dr. Bernard Kouchner,
Founder of Doctors Without Borders; Professor Dr. Hubert Gjizen, Director of UNESCO Asia & Facific;
Dr Ashok Kosla, whe was Al Gore's mentor and Chairman of the Development Alternatives Group
and "Nebel" prize winner for environment; H.E Badria &l Mulla, President of International Emirates
Management fer Quality; H.R.H Prince Ali Bin Al-Huseein of Jordan, Chairman of the Dream Asia,
Asian Football Confederation; and Sanjit "Bunker" Roy of Barefoot College working together to
deliver a "Better World Through Marketing”.

Due to limited availability, the Summit requires registration at http://wmsmalaysia.org.
Sasha Yap

+603-2287-8689 ext. 206

sasha.yap@edelman.com

SOURCE World Marketing Summit Malaysia 2013
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World Marketing Summit Malaysia 2013 Aims to Address UN Millennium Development Goals

KUALA LUMPUR, Malaysia, July 4, 2013 /PRNewswire/ -

In 2010, UN Secretary General Ban Ki-Moon reported that the achievement of the 8 MDGs by the targeted 2015
was unlikely, noting that a paradigm shift was needed in order to address the 8 global societal needs. Enter Philip
Kotler and his brainchild, World Marketing Summit which aims to leverage Brand Marketing to cement the
relationship between profit and purpose, concurrently elevating marketing from a corporate tool to a social
equalizer.

Held in Malaysia this year, the 3-day, dialogue-filled, "think-tank" congregation of minds could reshape global
brand communications and corporate respansibility forever.

WIS Malaysia 2013 targets two goals. It will provide a readmap on how to meet the & UN MDGs, resulting in a
signed declaration charting marketing's rale in improving 8 billion future lives. This is a gathering and representation
of the world's best marketeers, sharing insights and case studies of how purpose can be injected in to a
company’s DNA, elevating consumer trust in turn reducing marketing investment and maintaining the bottom-line.
India is a key market in the WIMS Malaysia 2013 as Waorld Bank reports that India accounts for ane-third of the
warld's poorest (400 million) and that 40 percent (217 million) of the warld's malnourished children are in India. Far
this reasan WMS Malaysia 2013 hopes to see greater participation from Indian companies and marketeers looking
to inject social-purpose inta their company's DNA, and make a change without hurting their battom-line.

The Summit, held from September 28th to 30th 2013 at Putrajaya, Malaysia, features a stellar alliance of thought
leaders including Professor Dr. Philip Kotler; Minister Dr. Bernard Kouchner, Founder of Doctors Without Borders;
Professor Or. Hubert Gjizen, Director of UNESCO Asia & Pacific; Dr Ashok Kosla, who was Al Gore's mentor and
Chairman of the Development Alternatives Group and "Mobel” prize winner for environment; H.E Badria Al Mulla,
President of International Emirates Management for Quality; H.R.H Prince Ali Bin Al-Huseein of Jordan, Chairman
of the Oream Asia, Asian Football Confederation; and Sanjit "Bunker” Roy of Barefoot College working together to
deliver a "Better World Through Marketing”.

Due to limited availability, the Summit requires registration at http://wmsmalaysia.org.

Sasha Yap

+603-2287-8689 ext. 206

sasha yap@edelman.com

SOURCE World Marketing Summit Malaysia 2013
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World Marketing Summit Malaysia 2013 Aims to Address UN Millennium Development Goals

KUALA LUMPUR, Malaysia, July 4, 2013 /PRNewswire/ --

In 2010, UN Secretary General Ban Ki-Moon reported that the achievement of the 8 MDGs by the targeted
2015 was unlikely, noting that a paradigm shift was needed in order to address the & global societal
needs. Enter Philip Kotler and his brainchild, World Marketing Summit which aims to leverage Brand
Marketing to cement the relationship between profit and purpose, concurrently elevating marketing from a
corporate tool to a social equalizer.

Held in Malaysia this year, the 3-day, dislogue-filled, "think-tank" congregation of minds could reshape
global brand communications and corporate responsibility forever,

WMS Malaysia 2013 targets two goals. It will provide a roadmap on how to meet the 8 UN MDGs, resulting
in a signed declaration charting marketing's role in improving 8 billion future lives. This is a gathering and
representation of the world's best marketeers, sharing insights and case studies of how purpose can be
injected in to a company's DNA, elevating consumer trust in turn reducing marketing investment and
maintaining the bottom-line.

India is a key market in the WMS Malaysia 2013 as World Bank reports that India accounts for one-third of
the world's poorest (400 million) and that 40 percent (217 million) of the world's malnourished children are
in India. For this reason WMS Malaysia 2013 hopes to see greater participation from Indian companies and
marketeers looking to inject social-purpose into their company's DNA, and make a change without hurting
their bottom-line.

The Summit, held from September 28th to 30th 2013 at Putrajaya, Malaysia, features a stellar alliance of
thought leaders including Professor Dr. Philip Kotler; Minister Dr. Bernard Kouchner, Founder of Doctors
Without Borders; Professor Dr. Hubert Gjizen, Director of UNESCO Asia & Pacific; Dr Ashok Kosla, who was
Al Gore's mentor and Chairman of the Development Alternatives Group and "Nobel" prize winner for
environment; H.E Badria Al Mulla, President of International Emirates Management for Quality; H.R.H Prince
Ali Bin Al-Huseein of Jordan, Chairman of the Dream Asia, Asian Football Confederation; and Sanjit "Bunker"
Roy of Barefoot College working together to deliver a "Better World Through Marketing".

Due to limited availability, the Summit requires registration at http://wmsmalaysia.org.

Sasha Yap

+603-2287-8689 ext. 206

sasha.yap@edelman.com

SOURCE World Marketing Summit Malaysia 2013
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KUALA LUMPUR, Malaysia, July 4, 2013 /PRNewswire/ — In 2010, UN Secretary General Ban Ki-Moon reported
that the achievement of the 8 MDCs by the targeted 2015 was unlikely, noting that a paradigm shift was
needed in order to address the & global societal needs. Enter Philip Kotler and his brainchild, World Marketing
Summit which aims to leverage Brand Marketing to cement the relationship between profit and purpose,
concurrently elevating marketing from a corporate tool to a social equalizer.

Held in Malaysia this year, WMS Malaysia 2013 targets two goals. It will provide a roadmap on how to meet the
8 UN MDGs, resulting in a signed declaration charting marketing’s role in improving 8 billion future lives. This
is a gathering and representation of the world’s best marketzers, sharing insights and case studies on how
purpose can be injected into a company’s DNA, elevating consumer trust in turn reducing marketing
investment and maintaining the bottom-line,

While China has achieved or is within reach of achieving all Millennium Development Goals according to World
Bank, over 170 million people still live below the US$1.25-a-day international poverty line in China and only
India has a greater number of poor. For this reason, the organizer hopes to see more Chinese companies and
marketeers attending WMS Malaysia 2013. It would serve as a wonderful final push for success in China and
these successes would prove to be an inspirational case study of how businesses can inject social-purpose
into their DNA without hurting their bottom-line.

The Summit, which will be held from September 28th to 30th 2013 at Putrajaya, Malaysia, features a stellar
alliance of thought leaders including Professor Dr. Philip Kotler; Minister Dr. Bernard Kouchner, Founder of
Doctors Without Borders; Professor Dr. Hubert Gjizen, Director of UNESCO Asia & Pacific; Dr Ashok Kosla, who
was Al Gore's mentor and is Chairman of the Development Alternatives Group and “Nobel” prize winner for
environment; H.E Badria Al Mulla, President of International Emirates Management for Quality; H.R.H Prince Ali
Bin Al-Huseein of Jordan, Chairman of the Dream Asia, Asian Football Confederation; Sanjit “Bunker” Roy of
Barefoot College and Dr, Mitch Basser, Founder of Mothers2Mothers working in concert to deliver a “Better
World Through Marketing”,

Due to limited availability, the Summit requires registration at http:/ /'wmsmalaysia.org/.
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World Marketing Summit Malaysia 2013 Aims
to Address UN Millennium Development
Goals

KUALA LUMPUR, Walaysia, July 4 2013 PRNewswirel — I 2010, UN Secretary Gengral Ban Kioon
reported that the schievement ofthe & NDG3 by the argeted 2015 was unlkely, nofing thet a paradign shif
was needed in order o address the & glbal societalneeds, Enter Philp Koller and his brainchid, Word
Iarketng Summit which aims to leverage Brand Markefing fo cementthe relstionship between proft and
purpose, concurrenty elevating markefing from a corporate ool to 8 social equalzer.

Hekd in Malaysia this year, WHS Malaysia 2013 targets two qoal. § wil provide a roadmap on how o mest
he & UN MDG, resuting in & signed deciaration charting markefing’s role n improwing & blion future ves.
This s a gathering and representafion ofthe worif's best marketeers, sharing insights and case sfudies on
how purpose can be infzcted into & company's DNA, elevafing cansumerfrust in fum reducing marketing
investment and maitaining the bottom-ing.

Vihie Ching has achieved or i wihin reach of achieving al Milennium Development Goals according fo

World Bank, over 170 milion peaple sfl ive below the USS1 25-5-day internafionsl poverty ing in China and
only India has a reater numbr of poor. For 3 reason, the organizer hopes to see more Chinese
companies and marketesrs atending VIS Halsysia 2013, |t would serve as & wonderful fnal push for
suceess in China and these successes would prove to be an inspirational case study of how busingsses

can injct sociakpurpose into therr DNA without huring fer botiom-ine,

The Summt which wil be held from Seqtember 23th o 30th 2015 at Putrajaya, Malaysia, Teatures a stelar
aliance of thought leaders including Professor Or. Phlip Kotler Winister Dr. Bernard Kouchner, Founder of
Dactors Wthout Borders; Professor Dr. Hubert Gjizen, Drector of UNESCO Asia & Pacifc Dr Ashok Kok,
who was Al Gore's mentor and s Charman of the Development ARernafives Group and “Hober' prize winner
for envionment; K. Badria Al Mule, President of International Emirates Management for Cualty; HRH Prince
AliBin AHfluseein of Jordan, Chaiman of the Dream Asi, Asian Fofbal Confederation: Sanjt Bunker” Roy
of Barefoot Colege and Dr. Wich Besser, Founder of Hothers2Mothers: workingin concert to defiver a
“Better World Through Harketig.

Due o imied avaiabity, the Summi requires regitraton &t hity wmsmeleysia orgl.

Sasha Yap
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World Marketing Summit Malaysia 2013 Aims to Address UN
Millennium Development Goals

KUALA LUMPUR, Malaysia, 8 July 2013 -- PRNewswire/ - In 2010, UN Secretary General Ban Ki-
Moon reported that the achievement of the 8 MDGs by the targeted 2015 was unlikely, noting that a
paradigm shift was needed in order to address the 8 global societal needs. Enter Philip Kotler and his
brainchild, Warld Marketing Summit which aims to leverage Brand Marketing to cement the relationship
between profit and purpose, concurrently elevating marketing from a corporate tool to a social equalizer.

Held in Malaysia this year, WMS Malaysia 2013 targets two goals. It will provide a roadmap on haw to
meet the 8 UN MDGs, resulting in a signed declaration charting marketing's role in improving 8 billian

future lives. This is a gathering and representation of the world's best marketeers, sharing insights and
case studies on how purpese can be injected into a company's ONA, elevating consumer trust in tum

reducing marketing investment and maintaining the bottom-line.

While China has achieved or is within reach of achieving all Millennium Development Goals according to
Warld Bank, over 170 million people still live below the USH1.25-a-day international poverty line in China
and only India has a greater number of poor. For this reason, the organizer hopes to see mare Chinese
companies and marketeers attending WMS Malaysia 2013. It would serve as a wonderful final push for
success in China and these successes would prove to be an inspirational case study of how
businesses can inject social-purpose into their DNA without hurting their battom-line.

The Summit, which will be held from September 28th to 30th 2013 at Putrajaya, Malaysia, features a
stellar alliance of thought leaders including Professar Dr. Philip Ketler; Minister Or. Bernard Kouchner,
Founder of Doctors Without Borders; Professor Dr. Hubert Gjizen, Director of UNESCO Asia & Pacific;
Or Ashok Kosla, who was Al Gore's mentor and is Chairman of the Development Alternatives Group and
"Nobel" prize winner for environment; H.E Badria Al Mulla, President of International Emirates
Wanagement for Quality; H.R.H Prince Ali Bin Al-Huseein of Jordan, Chairman of the Dream Asia,
Asian Football Confederation; Sanjit "Bunker” Roy of Barefoot College and Or. Mitch Besser, Founder
of Mothers2Mothers working in concert to deliver a "Better World Through Marketing”

Due to limited availability, the Summit requires registration at http-/'wmsmalaysia.org/.

Sasha Yap

+603-2287-8689 ext. 206
sasha.yap@edelman.com

Source: World Marketing Summit Malaysia 2013
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World Marketing Summit Malaysia 2013 Aims to Address UN
: Millennium Development Goals

PR Newswira

- KUALALUNPUR, Malaysia, July 4, 2013 PRNewswire/ - In 2010, UN Secretary General :
- Ban Ki-Maon reported that the achievement ofthe 8 MDGs by the targeted 2015 was
 unlikely, noting that a paradigm shift was needed in orderto address the & global

: societal needs. Enter Philip Kotler and hiz brainchild, World Marketing Summit(

- hitp:wmsamalaysia.org ) which aims to leverage Brand Marketing to cement the

* relationship between profitand purpose, concurrently elevating marketing from a

 corporate toolto a social equalizer.
WEEKLY FEATURES :

- Heldin Malaysia this year, WS Malaysia 2013 targets two goals. ttwill provids a

: roadmap on how to meetthe 8 UN MDGs, resulting in & signed declaration charting .
* marketing's role inimproving 8 billion future lives. This is a gathering and representation :
: ofthe world's best marketesrs, sharing insights and case studies on how purpose can
© beinjected into a company's DNA, elevating consumer trust in turn reducing markefing

¢ investment and maintaining the bottam-line.

* While China has achisved of is within reach of achieving all Millennium Development
CITIES AND REGIONS  G3oals accarding to World Bank, over 170 million peaple still live below the US§1.25-2-
 day international poverty linz in China and only India has 2 greater number of poar. For
¢ this reasan, the organizer hopes to see more Chinese companies and marketeers

- attending WIS Malaysia 2013, ltwould serve as 2 wonderful final push for success in
© China and these successes would prove to be an inspirational case study of how

- businesses caninject social-purpase inta their DNA without hurting their boftam-line.,

¢ The Summit which will be held from September 23th to 30th 2013 at Pulrajaya,

- Malaysia, features a stellar alliance of thought leaders including Professor Dr. Philip
 Kofler; Minister Dr. Bernard Kouchner, Founder of Doctors Without Barders: Professar

- Dr. Hubert Gjizen, Director of UNESCO Asia & Pacific; Dr Ashok Kosla, wha was Al .
- Gore's mentor andis Chairman of the Development Altematives Group and "Nobel” prize :
- winner for environment, H.E Badria Al Mulla, President of International Emirates

© Managementfor Quality H.R.H Prince All Bin A-Husesin of Jordan, Chairman ofthe

- Dream Asia, Asian Football Confederation: Sanjit"Bunker” Ray of Barefaot College and

- Dr. Mitch Besser, Founder of Hothers2Mothers warking in concertto defiver a "Betier

- World Through Marketing”.

Due to limited availability, the Summit requires registration at hitp:fwmsmalaysia.org.
SashaYap

- +603-2237-8680 ext 206
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Thursday, Jul 4, 2013, 20:10 IST | Agency: PR Newswire

World Marketing Summit Malaysia 2013 Aims to Address UN Millennium Development Goals

KUALA LUMPUR, Malaysia, July 4, 2013 /PRNewswire/ -- In 2010, UN Secretary General Ban Ki-Moon reported that the
achievement of the 8 MDGs by the targeted 2015 was unlikely, noting that a paradigm shift was needed in order to address the 8
global socistal needs. Enter Philip Kotler and his brainchild, World Marketing Summit( http://wmsmalaysia.org ) which aims to
leverage Brand Marketing to cement the relationship between profit and purpose, concurrently elevating marketing froma
corporate tool to a social equalizer.

Held in Malaysia this year, WMS Malaysia 2013 targets two goals. It will provide & roadmap on how to meet the 8 UN MDGs,
resulting in a signed declaration charting marketing’s role in improving 8 billion future lives. This is a gathering and
representation of the worlds best marketeers, sharing insights and case studies on how purpose can be injected into a
company’s DNA, elevating consumer trust in turn reducing marketing investment and maintaining the bottom-line

While China has achieved or is within reach of achieving all Millennium Development Goals according to World Bank, over 170
million people still live below the USSL.25-a-day international poverty line in China and only India has a greater number of
poor. For this reason, the organizer hopes to see more Chinese companies and marketeers attending WMS Malaysia 2013. It
would serve as a wonderful final push for success in China and these successes would prove to be an inspirational case study of
how businesses can inject social-purpose into their DNA without hurting their bottom-line.

The Summit, which will be held from September 28th to 30th 2013 at Putrajaya, Malaysia, features a stellar alliance of thought
leaders including Professor Dr. Philip Kotler; Minister Dr. Bernard Kouchner, Founder of Doctors Without Borders; Professor
Dr. Hubert Gjizen, Director of UNESCO Asia & Pacific; Dr Ashok Kosla, who was Al Gore's mentor and is Chairman of the
Development Alternatives Group and “Nobel’ prize winner for environment; 1 E Badria Al Mulla, President of International
Emirates Management for Guatity; HR.H Prince Ali Bin Al-Huseein of Jordan, Chairman of the Dream Asia, Asian Football
Confederation; Sanjit ‘Bunker” Roy of Barefoot College and Dr. Mitch Besser, Founder of Mothers2Mothers working in concert
to deliver a “Better World Through Marketing”.

Due to limited availability, the Summit requires registration at http://wmsmalaysia.crg.
Sasha Yap

+603-2287-8689 ext. 206

sasha yap@edelman.com
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